Green Screen Poster Assignment

You are to create a tourism poster that will be displayed at Midtown Plaza.  You get to choose the travel destination that you are promoting in the poster and what the subject matter in the ad is. 

Once you have decided on a location for the poster, you will need to google and image that you can use as the background of the poster.  .  The ad will be created from an original photograph that you have taken and then manipulated with Photoshop.  Once you have created the poster you will print it off in colour (11x17”).
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Process Example:  

1. Student saved the landscape image (left): there was only beach, water, hills and sky.  

2. S/he planned the details of the ad.  “Where pink granite mountains provide mood lighting” (Heading); “There’s nothing like Australia” body copy & kangaroo (signature).  S/he decided the concept would be a couple who appear to be on a romantic stroll who plan to have a picnic on the beach

3. S/he noted the direction of the lighting in the photograph (hills are lit up by sun, and beach is mostly in shadow with slight reddish hint) and figured out what perspective and angle s/he would need to take the photograph from so that it fit with the photograph.

4. S/he brought props and people to the studio.  Looking at notes and/or the background landscape photo s/he lit subjects and photographed them so as to provide several options for later editing.

5. Photoshopped all components together so that everything felt unified as if the finished photo was really the original.

Added headline, body copy, and signature so that the concept was cleanly executed and message was visually pleasing and clear.

	1. What location will you advertise?

· Description of location 
· A list of all of the possible benefits of traveling there


	2. Who is your target market?

· Demographics



	3.  What is your creative selling strategy?

· What is your “Big Idea” (Creative Theme)

· Benefits copy stresses

· Type of Headline used

· Benefits visual presents


	Your Poster: (complete thumbnail sketch at right)

· Background Visual
· Original Photo Visual (include notes on 

angles, lighting, and perspective so that 

you plan this out carefully)
· Headline

· Copy

· Logo



Rubric
	
	4 Exceeding
	3 Meeting
	2 Approaching
	1 Incomplete

	Planning/Write up
	A lot of planning went into this.  Your notes were detailed and well thought out.
	It is clear planning went into this. All points were clearly answered.
	Some planning went into this. At least 50% of the planning sheet was filled in.
	Little planning went into this.  The planning sheet was less than 50% finished.

	Concept
	Strong and powerful concept.  Idea is communicated well and will impact the viewer so that s/he will remember it.
	Good concept.  Idea is communicated effectively through the advertisement. 
	Okay concept.  An attempt has been made to communicate an idea, though it was not very successful.
	Poor concept.  Your idea has little to do with marketing the product.

	Assignment Specifications & Unity 
	Visual, Headline, Body Copy & Signature are all used powerfully in assignment.  They work together in a unified manner.  The background and studio photo mesh seamlessly: a viewer couldn’t tell that they weren’t one originally.
	Visual, Headline, Body Copy, & Signature are all present in assignment.  The components feel related and appear together nicely.  The studio photo was taken at the proper angle and lighting to work with the background.
	2-3 of the four components of the ad are complete.  Most of the components work together.  Perhaps 1 feels out of place.  There are one or two issues with the  background photo and studio photo.  While parts of both may mesh well, other parts clearly did not . 
	Only 1 of the four components for the poster assignment was complete.  Little unity present in components.  The studio photo seems really awkward with the background photo.  It is a poor match.

	Image Quality
	High quality image used.  Strong composition.  Properly exposed, well focused, & perfectly lighted.  Perspective and angle are extremely well thought out.
	Good quality image used. Aesthetically pleasing composition.  Good exposure, image is in focus, and lit properly.  Perspective and angle are correct.
	Okay image quality.  Exposure may be slightly over/underexposed, focus may be slightly off, lighting is alright, but a different lighting set up would be better.  Perspective and angle are awkward.
	Poor image quality.  The image may be composed awkwardly.  Poor exposure, focus, and lighting.  Perspective and angle are incorrect.

	Design Layout
	Excellently placed headline, body copy, and signature.  Creates a smooth and pleasing rhythm.
	Well placed headline, body copy, and signature.  Is aesthetically pleasing and correctly sized on page..
	Okay layout.  There may be some awkwardness in where components are placed.  In places they are awkwardly sized or disrupt rhythm.
	Terrible layout.  The size and placement of ad components distracts from what the ad is marketing.

	Craftsmanship
	Excellent craftsmanship.  Extremely polished.  Green screen editing technique used expertly.
	Good craftsmanship.  Some places could be polished but overall well done.  Green screen technique used well.
	A little rushed.  More attention to detail needed.  Some green screen may still need to be keyed out.
	Unfinished/very rushed. Much work needed.  Quite a bit of green screen needed to be edited out.


