Graphic Arts 20

Course Outline

Ms. Gerrard 

THEME:  Graphic design is defined as “the art or profession of visual communication that combines images, words, and ideas to convey information to an audience, especially to produce a specific effect”

-www.dictionary.com  

Welcome to Graphic Arts 20.  It is important for you to understand the objectives of this course, my expectations of you, and how you will be evaluated.  Evaluation in this course is continuous, meaning everything you do in this class counts.  

This course is divided into SEVEN units.  Please be aware that unit lengths are approximate and may change.  This class provides you with foundation level graphic design skills.  Because it is an entry-level class, there is a lot of content to cover.  My goal is for you to be exposed to different mediums and technology, and for you to develop an understanding of visual communication in commercial art.  In this class there are notes, handouts, and readings to study in addition to the production of artwork.  

Evaluation:  

Minor Assignments:

30%
Major Assignments:

50% 

Final Project:

 
20% 

TOTAL:


100%

Similar to the way you love sports, etc., I love Graphic Arts.  I expect you to take responsibility for learning.  Everyone in this class has something valuable to offer and we all have something to learn from one another.  I expect us to listen to each other, value ideas that differ from our own, and to be in class 100% (body and MIND).  My job is to present you with a variety of learning opportunities; your job is to take these opportunities and even embrace some of them!

UNITS OF STUDY:


1.  Introduction to Graphic Design

In this unit students learn about the history of graphic design and the invention of printing.  As well, they discuss who graphic designers are and what their job descriptions look like.  

2.  Exploring Type

In this unit students learn about the various styles of typography and the narrative that type often carries.  The impact of elements and principles of design in graphic arts will also be explored.

Mediums we will use:  calligraphy and computer

3.  Logos

In this unit we become familiar with various types of logos.  The impact of colour in the design process is also explored.  

Mediums we will use: pencil, pencil crayon, scan & design

4.   Introduction to Silkscreen

Students will be introduced to the art of silk-screening and will create prints on both paper and a t-shirt.

4.  Advertising

In this unit students learn about different types of advertisements, such as brochures, magazine and outdoor advertising.  Students will be introduced to Photoshop.

Mediums we will use:  computer (Photoshop)

5.  Packaging

Students will study various styles of packaging before creating their own imaginary product package. 

Mediums we will use: pencil crayon & computer

6.  Introduction to Airbrushing
Based on the presumption that our airbrushes are in working order, students will study the art of airbrushing.  It is an introduction to the medium, and the technique of masking will be taught.

7.  Group Design Project

Students will be assigned into different groups and be given a mock client whom they need to prepare a design presentation for.  

Advanced Individual project (time permitting)

Time permitting, students will be given the opportunity to complete an independent project in a medium of their choosing.  Those students who would like to learn the art of digital drawing on the Wacom tablet will be given an opportunity to do so here.
Expectations: 

BE HERE
BE ON TIME
BE PREPARED
BE ATTENTIVE
BE RESPECTFUL
